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Close proximity to a well-
established infrastructure ensures
a steady stream of tourists from
both domestic and international
destinations.

1. Who are we aiming to attract?
2. How can we guarantee quality

experiences?
3. How do we ensure a

sustainable approach?

Conveniently situated
in South-West Norway





Lysefjorden – a vibrant fjordVi
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The Lysefjord aims to be an innovative, year-round,
and sustainable destination, globally renowned for its
exceptional hiking experiences.

To foster a vibrant community where people reside and
work year-round, while also valuing and actively
engaging with the area's natural and cultural heritage.

• Sustainability
• Professionalism & Quality
• Community & Local Anchoring
• Innovation & Uniqueness
• Safety

1. Zero-emission destination
2. Appealing local communities
3. Increased employment and value creation
4. High customer value

1. Holistic concept development
Creating a distinct brand and positioning

2. "The whole fjord - all year round":
Attract, disperse, and extend visitor stays in time
and space

3. Fix the basics
Identifying and addressing bottlenecks

4. Implementing technological and digital solutions
to enhance satisfaction, efficiency, and profitability

High-spending
• Nature- and culture interested tourists
• Adventure seekers
• Recreational tourists
From the region, Norway, and nearby European markets
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