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Hop on a bus and go out into nature,
effortlessly and sustainably!

PYRY RINKINEN Suuntana luonto

EKOKUMPPANIT OY

www.outdoorexpress.fi
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FROM GENERATION TO GENERATION - THIS IS HOW WE DO IT

Services for a sustainable future

Ekokumppanit Oy implements versatile, sustainable services in an environmentally and human-oriented manner.

See all our services »



THE YEAR 2022

e The first experiment was carried out as part of
the Sustainable Tourism Mobility -project in the
summer of 2022.

e The destinations were Seitseminen and
Helvetinjarvi national parks and Kintulampi
camping and nature conservation area.

The pilot revealed a notable demand for this
kind of service in Pirkanmaa, and the concept
where the bus runs on weekends proved
successful.

The service effectively reached various
groups such as people without cars, the
elderly, families and foreign students and
tourists.

Alongside them, all kinds of passengers
benefited as well. The service received
overwhelmingly positive feedback overall.
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e The City of Tampere, Metsahallitus (Finnish
Forest Administration), the City of Yloéjarvi, and
the Municipality of Ruovesi provided financial
support for the service.

e Visit Tampere played a crucial role as a
marketing and tourism expert. Matkahuolto
facilitated online ticket shopping, while Atro

THE YEAR 2023 Vuolle served as the operator. Ekokumppanit
took on operational responsibilities.

e Due to the success last year, the pilot is
being expanded even more this year. This
time, it's relying on ticket sales and
municipal funding, rather than project
funding.

e This time the service has been made possible
through close collaboration with
stakeholders, and also strongly linked with
the newly introduced Tampere lake and
nature tourism strategy.
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THE YEAR 20253

Isojarvi Helvetinjarvi Seitseminen

1.7. - 2.7. 8.7. - 9.7. 15.7. - 16.7.
22.7. - 23.7, 29.7. - 30.7. 5.8. - 6.8.
12.8. - 13.8. 19.8. - 20.8. 26.8. - 27.8.
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l | . During tlf'le"p'roj-éci:', it was nrot ﬁd It,hatf’a lot of
. The sale of the service wa'ls launched at| marketing is n eded |n many channels in
the domestic tourism fair'in early May order for Outdoor E)Ll,i:ress to/ grow in

- X e y ) .ﬁﬁ-a-rf.._popularlty and become a so-called household
o Dtr:lrlng the summer, sales were increased name. |
by using a social media campaign and ' .
advertising on the information screens '
of the new Tampere tram. __ \
e Articles in local newspapers also played B :_Sl‘.]U[‘It&na luonto
a part in making more people aware and i -__xr ; S 1 &
encouraging sales . et e s o -“‘;""’j'_* -Tﬂmw.'nm forexpeess.
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SALES 2025

e Total number of tickets sold
e Average ticket price

e Total sales

1188

7,84€

9 320€

Customer group

Adults

Students

Children (4-15)

Under 4 years old

Bicycle transport

Price

Suuntana luonto

www.outdoorexpress.fi



Number of ticets

Nuber of tickets sold by the destination

ISOJARVI HELVETINJARVI SEITSEMINEN
Destination (National park)




NMumber of ticets

Number of tickets sold by the date
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Sales (%)

ADULTS

Sales by the price group

3%

STUDENTS CHILDREN (4-15 YEARS)

Price group

OTHER



Number of tickets sold
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The service is reaIIy important from the perspectlve of P|rkanma“ "‘s |mage and therefore
“there should continue to be municipal support to secure the: servrce espemaﬂy smce |t
is already almost economically profitable. ;, Ul v S e g
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Thank you!

Any questions?



