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( Visit Tampere — Climate
- Action Plan

Purpose and background

/ This plan is a supporting document for Tampere Region — Carbon Neutral
destination 2030 roadmap, which was published in January 2022. Aim of
this plan is to provide concrete annual actions for implementing the
roadmap.

Regional tourism climate work is based on the goals of Tampere Tourism
Strategy 2030 and City of Tampere climate neutrality 2030 target.

Visit Tampere coordinates sustainable tourism developmentin Tampere
Region and is responsible for carrying out the measures stated in the
Action Plan.

¥ Action Plan addresses the 5 pathways of Glasgow Declaration on Climate
Action in tourism. Plan is assessed and updated yearly. Key actions of
tourismsector are integrated also to the city level climate roadmap of
Tampere. Progress is updated and monitored with Climate Watch
platform and dashboard, which provides a tool for communicating these
openly to stakeholders and residents. . l
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Key focus areas, objectives and indicators

(%]
<C
w
(2
<
w
)
(&)
(@]
[N
-
w
N4

OBJECTIVES

INDICATORS

>
z
Es

=
L

M-
)
m

Empowering commercial solutions

* Inspiring new, customer-oriented
business and promoting product
development

« Developing capacity,
competitiveness and sales solutions

* Industry advocacy and knowledge
sharing, closer dialogue and common
goal,

e.g. on planning and licensing

Increased tourism revenue

* Overall capacity growth; new tourism
investments, an increase in existing
investment and improved business
conditions

= Turnovergrowthin experience
economy and tourism

* Tourism revenue from €600 million
to €1,000 million

Arenownedand attractive
destination

« Digital accessibility and inclusiveness for
all customer groups

* Branding Tampere with distinctive
strengths: e.g. a sauna-, event- and
culture city, urban nature

* Strengthening year-round tourism

* Leveraging urban developmentand
renewal domestically and internationally

Enhanced recognitionand year-
round tourism

* Thecity’s international recognisability

* Increasing year-round tourism
(international and domestic), including
events, fairs, congresses, meetings and
leisure tourism

« Tampere’sfamiliarity in
international comparison

Expandinginternational
offeringsand cooperation

* Long-termgrowth of international
sales through strategic partnerships
and knowledge-led actions

= Identifyingand strengthening the
international potential and
commercialising key themes

* International and national

cooperation, networkingand EU
projects

More international visitors
* Increasing tourism export revenue and
securing international growth potential

* Increasing the share and number of
international visitors and lengthening
the stay

* Number, share, length and country of
origin of international overnight stays

Smart and
sustainable practices

= Developing ecologically, socio-culturally and
economically sustainable tourism business
and service offer

* Leveraging knowledge, technology and
artificial intelligence for business and
decision-making and making more efficient
use of resources between operators

* Optimising digital customer journeysand
developing and utilising data services

A leadingsmart and

sustainable destination

* Smoother and smarter travel
destination

= Sustainable and climate-neutral tourism
and event sector by 2030

* GDSindex comparing the sustainability
of urban destinations
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Seamlessaccessibility

* Improving accessibility and promoting
smooth, digital and inclusive solutions—
an accessible and safe city for all

* Promoting more sustainable modes of
transport, rail connectionsand travel
chains

= More sustainable air transport: route
choicesand lengthening of stay

Easy, accessibleand seamless
transportation

= Increasing attractiveness and improving
visitor experience through accessibility

« Easyarrival to Tampere by various modes of
transport—easiest city to reach by rail in
Finland

* Good and smooth connections to the city
centre from Tampere-Pirkkala and
Helsinki airports

« Direct connections fromairports(TMP and
HEL) at different times of the day



Visit Tampere — Sustainable Tourism Development

Carbon neutral tourism and events sector 2030

Tampere Region — Carbon Neutral Tourism Destination 2030 roadmap — guidelines for developmentand public-private sector collaboration

Sustainable Travel

Finland
National sustainability
program for tourism
companies and destinations.
Coordinated by Visit Finland,
regionally by DMO’s.

Knowledge management and monitoring the development

Carbon neutral

tourism development
Long term actions and
cooperation towards carbon
neutral toursim business and
mobility services.

Visit Tampere - sustainable business development services
Marketing and communications — customers, B2B sector
Education and developmet tools for our partner network
EU-projects — funding and resources, cooperation with key partners and stakeholders
Monitoring key performance indicators and progress, GDS index
Ecocompass Certificate — defines our sustainability and environmental policy and actions

Think Sustainably
Sustainability criteria and
Action Plan for companies

guiding customers to choose
more sustainable services.




Carbon Neutral Tourism
Destination — key objectives

1. Addressing the largest sustainability challenge of tourism
industry
UNWTO’s Glasgow Declaration — international cooperation,
Visit Finland and Sustainable Travel Finland network

2. Joint challenge - setting targets and guidelines for
cooperation and finding solutions
B2B and cross-sectoral public-private collaboration is
essential for climate actions and utilizing best solutions

3. Responding to shift in customer demand and expectations
Tourism is recovering rapidly, leading to increasing carbon
emissions. At the same time a growing number of customers
wish to lower their travel CO2 footprint. Tourism business
and destinations must enable this.

4. City of Tampere and Tampere Region aim to be carbon
neutral by 2030
Tourism sector as a forerunner of this development
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Our goal

Ensuring that the Tampere
Region is a carbon neutral
travel destination by 2030.
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Main results of 5 pathways from 2024 - 2025

MEASURE

Sustainable tourismindicators and targets defined in Regional
Development Plan For Sustainable Tourism (Published 03/2025)

Sustainable Travel Finland and Matkailijamittari data services
provided by Visit Finland are the main tools monitoring tourism
climate impact: https://www.visitfinland.fi/suomen-
matkailudata/matkailijamittari

Key indcators:

» Carbon footprint of international tourism (119 000 tCo2/a 2025)
» Carbon efficiency of international tourism (970 €/tCo2 2025)
»  Share of tourism companiesimplementing climate actions

DECARBONIZE

CliNeDest project started in 03/2025 is the main resource for
decarbonizing actions.

Toolkit for climate smart business development started in 09/2025,
will be piloted during spring 2026, refined and published after
piloting
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REGENERATE

Concept developmentand negotiations on launching nature positive
compensation concept “Greentings from Tampere.Finland”

COLLABORATE

Tourism climate actions aligned with the climate roadmap of the City
of Tampere 05/2024 — reported annually to climate watch

Nordic-Baltic cooperationin CliNeDest project

Urban Climate Leaders in Tourism network collaboration continued
in cooperation with City of Helsinki— Impacts of climate change on
tourismscenario report published in 2025
https://visittampere.fi/en/professionals/urban-climate-leaders-in-
tourism/

FINANCE

TaaS — Tourism as a Service Interreg Europe project started in
04/2024 — focus on sustainable mobility (04/2024-03/2028)

Climate Neutral Destinations —project application for 3rd Call of
Baltic Sea Region EU funding— ongoing (03/2025-02/2028)

Visit Tampere own funding for coordination and cooperation
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Glasgow Declaration - shared pathways for aligning

the Climate Action Plans

MEASURE

Measure and disclose all travel and tourism-related emissions. Ensure
our methodologies and tools are aligned to UNFCCC-relevant
guidelines on measurement, reporting and verification, and that they
are transparent and accessible.

DECARBONISE

Set and deliver targets aligned with climate science to accelerate
tourism’s decarbonisation. This includes transport, infrastructure,
accommodation, activities, food & drink, and waste management.
While offsetting may have a subsidiary role, it must be complementary
to real reductions.

REGENERATE

Restore and protect ecosystems, supporting nature’s ability to draw
down carbon, as well as safeguarding biodiversity, food security, and
water supply. As much of tourismis based in regions most immediately
vulnerable to the impacts of climate change, ensure the sector can
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support affected and at-risk communities in resilience building,
adaptation and disaster response. Help visitors and host communities
experience better balance with nature.

COLLABORATE

Share evidence of risks and solutions with all stakeholders and our
guests, and work together to ensure our plans are as effective and co-
ordinated as possible. Strengthen governance and capacity for action at
all levels, including national and sub-national authorities, civil society;,
large companies and SMEs, vulnerable groups, local communitiesand
visitors.

FINANCE

Ensure organisational resources and capacity are sufficient to meet
objectives set out in climate plans, including the financing of training,
research and implementation of effective fiscal and policy tools where
appropriate to accelerate transition
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MEASURE

Targets

» Utilizing the cost free tourism CO2 calculator provided by Visit Finland as the
open monitoring, planning and development tool for companies of different sizes

S "‘prOJect resGUEs 10 eVt
monitoring destination level CO2 footprint and status of the climate actions

Actions

» Asapart of the CliNeDest project, engaging 15 tourism companies and organizing
for them open workshops in spring 2026 to support their climate work. In these
workshops, companies identify and calculate their CO2 emissions using the Visit
Finland Hiilikuri calculator, develop climate-smart business plans, and learn to
communicate their climate actions in line with EU greenwashing regulations.

» Developing in transnational cooperation a Knowledge management model for
systematic destination level carbon data management. This provides guidelines to
integrate climate smart tourism development in strategic planning on a city level.





















